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TOP 50  
SPIRITS 

OF 2014
Standouts from the Spirit Realm 

B Y  K A R A  N E W M A N

O
ut of the hundreds of spirits reviewed for this year’s 
Spirit Buying Guides, this list represents 50 of the best 
picks. 

It’s a particularly diverse group this year, spanning a 
number of categories, provenances and flavor profiles. Of 

course, it’s not comprehensive; only categories reviewed this year are eli-
gible for inclusion, so unflavored vodkas, for example, aren’t strongly rep-
resented here, although they had a strong showing in 2013.

The diversity extends to bottle prices as well, which range from $425 
for a rare, hop-flavored American whiskey down to $17 for an amazingly 
refreshing cucumber vodka. “Top” in this context isn’t meant to be syn-
onymous with most expensive, oldest or most rare—instead, it signifies 
best-in-breed, whatever the breed happens to be.

So, in addition to classically styled whiskies, rums, Tequilas and more, 
some delightful oddballs enter the mix. Carrot eau-de-vie? Peanut butter- 
and-jelly flavored vodka? An Indian-spiced cream liqueur? Yes to all 
three—bold flavors and a lot of fun are coming off the stills these days.

Whether your taste runs to well-made cocktails or straight-up sippers, 
at least one of these exceptional bottles deserves space on your home bar. 
Turn the page to discover your new best bar friend. 
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ADVERTISE ONLINE WITH WINE ENTHUSIAST DIGITAL

At Wine Enthusiast Digital we are committed to bringing your brand’s vision 
to life through original, well designed and engineered digital experiences. 
Our online advertising programs include:

• Custom Branded Content Sponsorships

• Rich Media Ad Design and Development including IAB Rising Start Units

• Social Media Marketing Programs including Sweepstakes and Contests

• Custom Website and Mobile Development

• Custom Infographic Design and Development including Research and 
Content Development 

• Custom Video Production

• 

Our talented team of content producers, designers and developers are 
available to create marketing campaigns that communicate your brand’s 
message to our online audience of millions of Wine Enthusiasts.
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 OUR AUDIENCE

50%
OF WINEMAG.COM 
VISITORS RETURN  
AT LEAST 4 TIMES 

PER MONTH

6 Minutes
Average Time  

Spent per  
Visit

600k
Monthly Unique  

Visitors

2 Million
Monthly  

Page Views

The WineMag.com audience is one of the most desirable niche 
audiences available online today. The WineMag.com audience 

is educated, affluent, professional, receptive to advertising 
and eager to learn more about your brand. Our audience out 
performs industry engagement statistics across the board. 
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AUDIENCE 
DEMOGRAPHICS

44
Median Age

$114,00
Median Household Income

61%
College Educated

52-48%
Male to Female Ratio

SOURCE: 2014 GFK
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SOCIAL MEDIA

Wine Enthusiast’s social media audiences are extremely active and visit our Facebook, Twitter, Instagram and  
Pinterest feeds multiple times throughout the week. Our engagement metrics are extremely high as well with  
posts being Liked, shared and retweeted thousands of times.  Talk to us about creating sponsored posts and  

social media marketing programs for your brand. 

Wine Enthusiast Social Media Audiences as of August 2015

180k 161k 15k 10k

Reach over 366k followers
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RUN OF SITE BANNER CAMPAIGNS
Banner campaigns on WineMag.com are one of the best media investments you can make.  

Feel confident that there are no wasted impressions when marketing to our wine & food centric audience  
that cares about your marketing message and is poised to take action. 

.13%
WineMag.com  
Average CTR 
 .07%

Industry  
Average CTR 
 

.05%TV

.13%Radio

.03%Outdoor

Click Through Rate (CTR) Performance:

Other Media Response Rates

—VERSUS—
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Rich Media banners have an average click through rate of .44% which is 200% higher than standard banners!  
The CTRs are much higher for rich media banners due to their high-impact formats and premium placements on our site. 

Pushdown – 970x90 wide and expands to 415 tall. 
The expanded unit can display video, sweepstakes, 
social media, quizzes, articles, slideshows, ecommerce 
and data capture functionality. 

Portrait – 300 x 1050. This unit can be divided 
into 3 content areas. Content can include video, 
sweepstakes, social media, quizzes, articles, 
slideshows, ecommerce and data capture 
functionality. 

RICH MEDIA AD UNITS

Film Strip – 300 x 600. This unit is divided into 
5 content areas sized 300x600. User scrolls up 
or down to view content modules. Content can 
include video, sweepstakes, social media, quizzes, 
articles, slideshows, ecommerce and data capture 
functionality.

WineMag.com has been designed to accommodate 
the following popular IAB Rising Star Units.
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WINEMAG.COM STANDARD AND RICH MEDIA BANNER RATE CARD

BANNER SIZE FLIGHT COST

728x90, 300x250* 30 day $7,000 

300x600  30 day $7,500 

970x90 Pushdown 30 day $8,500 

ROS Roadblock*

728x90, 300x600, 300x250 Weekly $11,000

Homepage Takeover

970x90 Pushdown, 300x600, 
300x250, Page Skin

Daily $11,500

Homepage Takeover*

728x90, 300x600,  
300x250, Page Skin

Daily $10,000

* For Rich Media add $850
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EMAIL ADVERTISING
Wine Enthusiast has several methods of reaching our 
opt-in email databases including banner placements and 
dedicated email blasts. Our email products perform above 
industry averages:

13 - 35%Average  
Open Rates

11 - 25 %Average CTR

Top Shelf Weekly Newsletter Reach a large audience of 
wine enthusiasts by placing a banner in our weekly Top 
Shelf email newsletter. Focus is on unique, entertaining, 
and informative offerings with links to the best and latest 
recommendations on wines, pairings and the products that 
enhance the lifestyle of wine.

60+ 25% 19%

Age Core Wine 
Consumer

Wine Enthusiast

30-39 15% 15%

40-44 22% 25%

50-59 24% 24%

Banner size: 728x90
Frequency: Weekly
Subscribers: 280,000+
Cost: $8,500
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Dedicated Emails
Send your own email creative to our opt-in list of 280,000 
subscribers. You can provide the creative or the Wine 
Enthusiast Brand Studio can design and program your 
email creative (additional fees apply). There is limited 
inventory for this popular product, be sure to reserve your 
dedicated blast today!

Cost: $15,000

EMAIL ADVERTISING
Advanced Buying Guide 
To reach the active wine and spirits buyer and members 
of the trade, Wine Enthusiast offers the Advance Buying 
Guide. Each issue contains the ratings and reviews of nearly 
1,300 wines and spirits that will appear in the upcoming 
issue of Wine Enthusiast Magazine and on its online 
review database. These are sent three weeks prior to the 
magazine’s publication.

Wine Enthusiast’s trade email marketing offers an ideal 
opportunity for advertisers who want to specifically reach 
members of the wine and spirits industry; highly targeted 
with no wasted circulation.

Banner sizes: 728x90, 120x600
Frequency: Monthly (semi-monthly in Nov. and Dec.)
Readership:  Retailers, restaurateurs, hotels and bars, wine 

marketers, importers, distributors, public 
relations, and press.

Subscribers: 26,000
Cost: $5,000
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SPONSORED CONTENT OPPORTUNITIES
Align your brand with the best content available in wine, spirits and beer publishing. Our premium content can  

be sponsored anywhere on WineMag.com providing you with a deeply integrated branding experience. 

SPONSORED CONTENT OPPORTUNITIES INCLUDE:

Branded Content Opportunities Custom and Native Content ProgramsCategory Takeovers
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BRANDED CONTENT OPPORTUNITIES
Wine Enthusiast has developed several evergreen editorial features that are perfect for sponsorship. All sponsored content programs 

include your brand’s logo and a 50 word marketing message integrated into every page of the section. Roadblock ad placements 
for your ad banners are also displayed on every page of the section. Run-of-site ad impressions along with email and social media 

promotion round out these programs providing your brand with maximum reach within the Wine Enthusiast online audience! 

40 Under 40 (includes webinar series) Meet under 40 set who are 
changing the wine, spirits and beer industries. 

AVAILABLE BRANDED CONTENT OPPORTUNITIES INCLUDE:

Editor’s Speak Weekly columns from Wine Enthusiast editors 
around the world.

Top 100 Wine Restaurants Every year we rate and review the top 
100 wine restaurants in the US. One of our most popular features.

Top 10 Wine Travel Destinations Our editors visit the best locales 
around the world that typify the wine lifestyle. 

Start With Wine World-class chefs create a full menu centered 
around a select bottle of wine. Unpredictable and amazing. 

Speak to your account representative or email  
gremillard@wineenthusiast.net about sponsoring any of these programs.
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CATEGORY TAKEOVERS

Wine & Ratings Includes all of our wine reviews and ratings 
and wine review search pages. 

AVAILABLE CATEGORIES:

Wine Basics Our Wine 101 category and one of the most 
popular areas of the site.

Drinks Features focused on spirits and beer. 

Food Pairings, recipes and entertaining features. 

Travel The wine lifestyle around the world. 

Takeover Details:
Roadblock banner placements on the category landing page and all articles within the category.  

728x90, 300x600, 200x250. 
Run-of-Site banner impressions for a 300x600 unit on WineMag.com

Flight: 4 weeks  /  Investment: $11,500
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CUSTOM AND NATIVE CONTENT PROGRAMS

At Wine Enthusiast Digital we focus on 
reaching the online wine consumer, a wide 
range of wine drinkers who run the gamut 
from discerning expert to wide-eyed new 
comer open to experimentation and thirsty 
for knowledge. 

This audience wants to learn about your 
brand and we provide the perfect context 
and location for the introduction. 

Utilizing a wide range of digital advertising 
tactics from dedicated emails to sponsored 
videos to socially charged branded-content 
programs; Wine Enthusiast Digital can create 
a custom or native program that will reach 
your online marketing goals. 

Whether you want to generate social buzz, 
drive traffic to your site, or grow sales online 
and in-store, we are able to help our clients 
in delivering for almost any part of their 
marketing and media mix. We offer branded 
video content, custom editorial content, 
social contests, integration into editorial 
franchises, innovative high impact ad units, 
local in-market events and more. 

Speak to your account manager about our custom solutions or contact 
Greg Remillard, Digital Advertising Director at  
gremillard@wineenthusiast.net.


